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Barrier How it was 
addressed 
 

Belief that more 
sustainable 
means of travel 
took longer 

 Communications 
pointed out that 
many trips 
actually took 
more time by air 
than by train 

Lack of agency 
(my actions 
won’t make a 
difference) 

 Some 
communications 
framed personal 
emissions as a 
portion of a 
personal 
greenhouse gas 
emissions 
budget, to show 
how large the 
impact was of not 
flying  

 Highlighted 

people choosing 
not to fly 

Established 
travel habits. 
inconvenience 

 Appealed to 
group norms and 
shared values 
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Further Reading 
 

https://westayontheground.blogspot.com/p/in-

media.html  

 

https://climateoutreach.org/we-analysed-the-

polls-this-is-what-the-uk-thinks-of-the-climate-

crisis/ 

 

http://www.bbc.com/future/story/20190909-

why-flight-shame-is-making-people-swap-

planes-for-trains 

 

https://www.vox.com/the-

highlight/2019/7/25/8881364/flying-shame-

climate-change-airline-greta-thunberg\ 

 

https://fores.se/grounded-beyond-flygskam/ 

 

http://weneedtotalkaboutaviation.org 
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Contact 
 

............................................... 

www.toolsofchange.com

 
This case study is also available online at 
http://www.toolsofchange.com/en/case-
studies/detail/725 
 
It was compiled in 2020 by Jay Kassirer 
based on information provided in the 
references cited above.  
 
The Tools of Change planning resources are 
published by  
Tools of Change 
2699 Priscilla Street, Ottawa Ontario 
Canada K2B 7E1 (613) 224-3800 
kassirer@toolsofchange.com 
www.toolsofchange.com 
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